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✓ AIR TRAVEL

✓ HOSPITALITY

✓ DINNER RESERVATIONS

✓ FOOD DELIVERY

✓ PROFESSIONAL SERVICES

✓ ENTERTAINMENT

✓ TRANSPORTATION

✓ PARKING

SpotHero Is The Leading Parking Reservation Marketplace
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“Is SpotHero Legit?”
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“Just a Fad” “You towed my car!”

Humble beginnings . . .
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Despite less time, money & markets, we’re winning. How?
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COMPETITOR
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CULTURE
STRATEGY
EXECUTION
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LIQUIDITY
OVER
GEOGRAPHY



16

CHICKEN
BEFORE
EGG
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SUPER USER
NOT
ANY USER
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DEFEND 
YOUR 
MOAT

CHOOSE THE RIGHT TACTICS FOR YOU
AT EACH STAGE IN EACH GEO



Examples of Non-Digital Tactics We’ve Used In Various Geos & Nationally To Support Specific Strategy

https://www.youtube.com/watch?v=t674gz3YrV0


MORE TIPS ^^

@MOSBACHER
ELAN@SPOTHERO.COM
SLACK GROUP → CHICAGO STARTUP MARKETERS





MIAMI INNO
Your Source for Local Innovation

Coming Fall, 2017



AmericanInno is a digital media and events company, 
strengthening local ecosystems through authoritative 
storytelling and engaging events. 

We are the source for local innovation…

…And we are coming to Miami

WHO WE ARE



BOSTINNO
• Launched 2009
• 500k Monthly Unique Views
• 135k Social Followers
• 5.5k Event Attendees Annually

DCINNO

CHICAGOINNO

AUSTININNO

INNO MARKETS

• Launched 2012
• 110k Monthly Unique Views
• 40k Social Followers
• 4k Event Attendees Annually

• Launched 2014
• 120k Monthly Unique Views
• 30k Social Followers
• 4k Event Attendees Annually

• Launched 2015
• 50k Monthly Unique Views
• 8k Social Followers
• 2.5k Event Attendees Annually

MINNEINNO
• Launched June, 2017
• 1,500 subscribers in 48 hours



The Business Leaders of Tomorrow
THE INNO AUDIENCE

Diverse Young Educated Working

Affluent Influential Plan to Hire Ambitious

48% / 52% 
Women/Men

64% / 70% 
Millennials/Under 40

94% 
Educated

90%
Full-time

$161K+ 
Annual Household 

Income

68%
Make purchase 

decisions at their 
company

74%
Work at companies 

planning to hire full-time

57%
Hold Top & 

Middle 
Management 

Positions

*April 2017 User Study







Year one expectations
MIAMIINNO

Digital
• Daily newsletter
• 100+ authoritative original stories
• Total reach of 1M+ impressions

Events
• 50 on Fire event
• 4 meetups
• 1000 event attendees



• Backed by ACBJ and American Inno

• Featured logo as “Founding Partner” across MiamiInno.com

• Guaranteed share of voice across all digital assets, IAB units, newsletter etc. (25% 
Run of Site)

• Presenting Sponsorship of first pillar event, 50 on Fire occurring six months post 
launch. (Includes title sponsorship and ownership of VIP lounge; attendees - 300)

• Alignment with all events, including tickets, table space etc. (4 Meetups)

• Sponsorship of the newsletter once a week every month for first year

• 4 native posts a month

• Introduction to key members of the Innovation community

• Promotion across all social channels

• Perpetuity discount; Founding Partner rate on all digital and event products for 3 
years

• Opportunity to be a judge at our annual awards show, 50 on Fire

• Term: 12 months | 

• Term: 6 months |

FOUNDING PARTNER OPPORTUNITY
Align with the Miami Inno Audience from Day One, Online & Offline



MIAMI INNO
Your Source for Local Innovation

Coming Fall, 2017

wflanagan@americaninno.com | gshaw@americaninno.com 
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